PARTNERSHIP PROSPECTUS

An Evening of Atlanta
Design, Style & Taste
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VUE AFTER DARK THE OPPORTUNITY 02/08

Atlanta, 1n good company

An intimate event that gives luxury brands a place in Atlanta’s cultural

conversation.

THE AUDIENCE EXPERIENCE THE BRAND PLATFORM THE COMMERCIAL PATH

A considered evening of style, Personal encounters become An initial introduction can develop
automotive design and hospitality. useful content and follow-up into a qualified inquiry, a booked
Guests discover the people and opportunities. Partner integrations conversation or a future

craft behind the brands. serve the guest experience. advertising relationship.

CREATIVE PREMISE

One evening should create value before, during and after the
doors open.
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VUE AFTER DARK THE INTENDED AUDIENCE 03/08

Relevance over volume

Proposed guest segments, not verified VUE audience demographics.

Luxury consumers

Design-conscious Atlanta residents and buyers exploring premium fashion,
dining, property and lifestyle experiences.

Cultural connectors

Creators, designers and hospitality voices whose interests make the experience
relevant to their communities.

Commercial decision-makers

Business leaders, agency contacts and brand representatives who may identify
a future collaboration.

PUBLIC CONTEXT

VUE publicly positions itself for affluent readers. This concept makes no claims about audience size, household income
or guaranteed attendance.

Source: VUE Atlanta, About
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VUE AFTER DARK WHY PARTNER 04 /08

An encounter with a purpose

A partner should leave with evidence of value and a clear next step.

01 Brand relevance A considered presence within a luxury editorial setting.

Delivery evidence: placement and hospitality record.

02 Personal engagement A hosted experience that invites guests to ask, try and discover.

Delivery evidence: interactions and voluntarily expressed interest.

03 Content with a second life Approved photography and short-form assets for agreed partner use.

Delivery evidence: asset handoff and channel performance.

04 Relationship development Relevant, consent-based follow-up after the evening.

Delivery evidence: qualified inquiries, meetings and proposals.

Visibility would extend through proposed pre-event promotion, live capture and post-event distribution. No reach, sales or editorial placement is guaranteed.
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VUE AFTER DARK PARTNERSHIP ARCHITECTURE 05/08

A role that fits the objective

lllustrative packages. Scope and fees would follow venue capacity, production costs and each partner’s goals.

PARTNER ROLE PROPOSED INTEGRATION DELIVERY PROOF

Presenting Lead event association, a hosted focal experience and agreed Placement report and content
pre- and post-event content. delivery.

Signature A major category activation with a specialist host and an Activation engagement and
approved content feature. qualified interest.

Experience One guest moment: a tasting, installation, portrait session or Participation and follow-up
concierge experience. requests.

Supporting A defined supporting placement with selective product Placement record and relevant
integration or hospitality. interactions.

In-kind / hospitality A scoped product or service contribution matched to specific Contribution received and
exposure. agreed recognition.

Category exclusivity would require a written agreement. Confirm deliverable quantities, guest allocations, content rights and approval dates before pricing. Editorial coverage
remains an independent decision.
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VUE AFTER DARK ILLUSTRATIVE ACTIVATIONS 06 /08

A brand experienced up close

Design in motion

Objective: considered product interest.

Encounter: a hosted walkaround focused on materials and craft.

Follow-up: an optional appointment request, recorded with consent.

The tasting salon

Objective: restaurant or hospitality discovery.

Encounter: a chef’s signature tasting with a paired drink.

Follow-up: an optional reservation link with a campaign identifier.

The personal style edit

Objective: product consideration and storytelling.

Encounter: a jewelry or fashion installation with its maker.

DESIGN IN MOTION

Unbranded concept imagery. No automotive partner is confirmed. _ _ _ _
Follow-up: an optional private consultation and approved imagery.
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VUE AFTER DARK

One night. A longer conversation.

THE INTEGRATED CAMPAIGN 07 /08

lllustrative cadence relative to an event date. No event is scheduled.

0 ] BEFORE
Weeks -4 to -1

AUDIENCE

Invitation page, email and social
teasers.

PARTNERS

Reveal assets and approved
co-promotion.

PR

A tailored design or culture pitch
with a clear local angle.

0 2 DURING
Event day
EXPERIENCE

Hosted activations and guest
hospitality.

CAPTURE

Photography, short interviews and a
planned video shot list.

INTEREST

Check-in and voluntary requests for
more information.

0 3 AFTER
Days +1 to +30
CONTENT

Recap, Reels and approved partner
assets.

AUDIENCE

Thank-you email and optional
subscription.

COMMERCIAL

Partner report, qualified follow-up
and relevant proposals.

Execution ownership: one campaign lead maintains the contact tracker, partner approvals, production run sheet and asset handoff. Contact records include category, fit, status,

owner and next action.

SPECULATIVE INTERVIEW CONCEPT

Not affiliated with or commissioned by VUE Atlanta.

RANDY BOYD II



VUE AFTER DARK MEASUREMENT & NEXT STEPS 08 /08

Evidence for the next conversation

Proposed reporting framework. No fictional results or performance targets.

QUESTION METRICS COLLECTION METHOD

Did the audience respond? Website visits, completed RSVPs, unique attendees and Tagged links, form records and
attendance rate. check-in.

Did the content travel? Reach, engagement, video views, UGC and partner Platform reports, tracked links and a
amplification. content log.

Did relationships grow? New opted-in subscribers and qualified partner inquiries. Consent records and a contact tracker.

Did PR create attention? Relevant press mentions and attributable referral traffic. Coverage log and referral analytics.

Did commercial interest Sponsor meetings, advertising leads, proposals and CRM status and a documented

progress? booked revenue. campaign source.

Definitions: attendance rate = unique check-ins / confirmed RSVPs. A qualified inquiry includes relevant interest, consent to follow up and an agreed next action. Review delivery within 7
days and commercial progress at 30 days. Do not add channel reach as if it were a deduplicated audience.

Public sources: About Events Editorial categories Reviewed September 16, 2026

SPECULATIVE INTERVIEW CONCEPT Not affiliated with or commissioned by VUE Atlanta. RANDY BOYD Il


https://atlantavue.com/about-vue-atlanta/
https://atlantavue.com/events/
https://atlantavue.com/


